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Who we are

Julie Poppen
News Director
Strategic Relations and Communications

Sue Postema Scheeres
Assistant Director of Communications

Office for Outreach and Engagement
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* Share high impact research and get media coverage
_* Share value of higher ed to skeptical public
!« Connect with community and the public
.~ * Draw people to events or causes
Bl *° Lead to possible donors, funding opportunities
* Contribute to public conversation
* Recruit students, faculty
* Shape feelings and values
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Communications Strategy

|dentify goals

Target key audiences - —
Develop relevant messages {f ‘
Choose appropriate tools @
Set realistic timelines g

Clarify available resources

Connect with partners (if applicable)
Compelling image, strong headline
Sticky issues

Evaluate impact (survey, click rates)
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Importance of images

* High resolution (at least 3 MB), horizontal
* Needs to tell a story

* |nvade people’s personal space
* Get photo releases!

@3 University of Colorado Boulder “ mw.



Communications Tools

* Owned Media (\ T
* Social Media |
* Paid Media

* Earned Media

Communicators on campus and from Strategic Relations
are here to help!
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e Websites
* Blogs
* Newsletter

Owne

* Events Calendars
(CU Boulder, local

newspapers)

@ University of Colorado Boulder

d Media

1 Thing to Know Today

Final reminders What you need to krow 10 participate in faday’s slection

Campus Community

b o 4

Academic Futures themes and projects
continue 1o make progress

ACADENSE PUTVES  STRATEGL M TAT IS

Get the atest on making excelence Indusive. creating a common
SLOOM-CANINNd APPAOACH 10 MWaching And arming . Waching and
wchnoiogy, onine and astance educalon; accrediaion and more

Financlal Futures hits milestones —more than
150 projects approved for implementation
FANCIAL PUT VY STRATRG. NTATIVIY

Expanced frst-year academic advising a renegotiated Adodbe
Creatve Cloud contract and the new Bological Reseach
Technology Resource Center are among the highights for
eroved Finanoal Futues promcs
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CU Boulder &

21.6K Tweets

Social Media

@CUBoulder (main channel

CU Boulder &

@CUBoulder Follows you

Official Twitter account for the University of Colorado Boulder. AAU member.
#CUBoulder #BeBoulder

© Boulder, Colorado ¢ colorado.edu Joined August 2012
1,080 Following  82.2K Followers

_ Enllawad hv Nanial Chan Amariran Miicin Racaarch Contar and 570 athare vni fallow

@CUOQutreach

Follow us! Tag us! S
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Paid Media

* Ads

* Fliers

* Brochures
* Magazines
* Paid Social

Oct. 12 » 1-3 p.m.
Jevwwe Sevody Car ]
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Earned Media

Internal Stories
(for CUBT, internal websites)

Example: Outreach Awards
Announcement

External Stories

(for media outlets)
Climate change already
harming public health
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What makes news?

* Programs, initiatives or services
Surprising findings = -5 ONEWS:
- News you can use

Bacteria bricks? Bacteria that grow into bricks
OUtreaCh being researched at CU Boulder

@ SESTPRODUCTS . REVEWS.  NEWs. VIEG. HOWTO. SWARTHOME. CARS. DEALS.  DOWNLOAD e a | Bacteria bricks? Bacteria that grow into bricks being resear...

Scientists are working on artificial
gravity that won't make you barf >

You spin me right round, baby, right round.

f v r o @

sed by Google

Stop seeing this ad

So vou're beina sent to the moon and vou have to build places for peoble to live and work. Brinaina a
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What makes news?

* Important new findings
» Topical research/projects

‘k N Ews Reports of sexual harassment wane at work, possibly thanks to #MeToo

Reports of sexual harassment wane at work,

o possibly thanks to #MeToo
dle NBC(E (@ o
1e #MeToo movement has motivated women to speak out against sexual harassment.

KOB-TV 5 MIDIORD  KOTHTV 2 KLAMATH PALLS.

Home News v Features v & Weather v About v News Tips OSF Rush Report

USEFUL LINKS Weather Forecast In This Together @ Pump Patrol HOPE 4 Watch

# Home» News » Regional » Top Stories » California quakes trigger wave of building inspections

California quakes trigger wave of building inspections
ly ¢ & Newsroom Staf

f Rlv|e|s]+]

RIDGECREST, Calif. (NBC) — After back-to-back strong earthquakes in
Ridgecrest, California, residents are trying to recover but the city building
inspection office is overwhelmed.

Ridgecrest's city building office doesn’t employ inspectors but instead
contracts with the county.

Since the earthquakes last week, they have brought in eight inspectors

from other agencies to help evaluate if buildings are safe.
u mm .
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What makes news?

* Forecasts/predictions

Mashab'e VIDEO ~ ENTERTAINMENT v CULTURE v TECH v SCIENCE v SOCIALGOOD v SHOP v  MORE v

The All-New
RAV4 Hybrid

What if you had style for miles?

Science FOLLOW MASHABLE >
BUSINESS
Worker shortage will hold back Colorado’s economic growth in 2018, CU economists > Adohoicss (Tracking Vebicle ) ( Train Prices ) Timetable Traln )
predict

f“"" Climate change will ruin train tracks
and make travel hell

12129 @,,.\\[1

17801,

The Denver Post

THE DENvVER Post

Season to SHARE

Dawita

NONATF HFRF »

Helen H. Richardson, The Denver Post
Aworkman paints lettering on a concrete plllar Inside the new Whole Foods Market at Unlon Statlon on Oct. 25, 2017 In Denver.

By ALDO SVALDI | asvaldi@denverpost.com | The Denver Post SIGN UP FOR NEWSLETTERS
December 11, 2017 at 6:00 am AND ALERTS
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What makes news?

* Events and exhibits
Visual projects

Colorado Artists’ Work to Be
Displayed at Korea’s DMZ Museum
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TH
Media tactics ECONVE

Op eds (The Conversation, new member!) TI ON
News releases & pitches

Hacking the news cycle (tip sheets)

Rapid response to media & media coordination

Broadcast studio

Providing B roll, audio clips & photos

Talking points and issues management

Communications plans

Vetting and getting approval for sensitive, high-profile news content
Real-time and regular media monitoring

Media training
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Case study: light at night
Sty f e

How bright light keeps preschoolers wired at night evening bright light in
B preschool-age

Research explores effects oL igpotieiound ciftren children,” Lameese
Akacem, Kenneth
Wright, Monique
LeBourgeois. March
5, 2018. Physiological
Reports.
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Case study: Before the release

@E University of Colorado Boulder

2015
crowdfunding
campaign

Wrote news
release

Pitched
individual
media outlets

Shot video of
researchers

Be Boulder.



Case study

@]‘ University of Colorado Boulder

March 5, 2018 + By Lisa Marshall
TORS ALL CONTENT

may be the problem. . =
colorado.edu/today/node/276...

Y 001900°0

) "

University of Colorado Boulder

Qoo [ o ]
Is your preschooler having trouble going to
sleep? What they're looking at before bed

' release

How bright light keeps preschoolers wired at night  iidaas e e T

SECTIONS CHANNELS + WIRES EXPERTS « NEWSROOMS « ABOUT » BLOC ~

MULTIWEDA
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Case study: results

€he New 1Jork Eimes

000~ [ [
* 120 news

'To Help Children mentions

 Possible reach:
Sleep, Go Dark 142.5 million

people

 Estimated
publicity value:
$265,656

 SRC video used
on 5 TV stations
around the U.S.
and NYT
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| need communications support.
What do | do?

Use CU Event Listing (make it interesting to someone
who knows nothing. Will need image!)

Contact Julie, your college or school communicator or
Sue to discuss any of the tools, how to work with the
media. Same email please...we all work together!

Contact cunews@colorado.edu with a possible media
story. Don’t reach out to media yourself.

Sign up for media trainings with Julie in SRC.
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What are your stories?

Think about your project. (5 mins)

« What makes it newsworthy?

« What are some timing considerations?
 Who’s the audience for the story?

* What are the tools you can use?

» Compelling photos opportunities?

Then discuss with a partner. (5 mins)

@j University of Colorado Boulder
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Connect with us!

Strategic Relations and Communications
julie.poppen@colorado.edu

colorado.edu/today

@CUBoulder @CUBoulderNews [2

Office for Outreach and Engagement
susan.scheeres@colorado.edu

colorado.edu/outreach/ooe
@CUOutreach [ K3
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